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STRUCTURE OF THE PROGRAM OF THE EDUCATIONAL DISCIPLINE
«SMM managementy

1. Description of the discipline «<SMM management»

Field of knowledge,
Discipline — SMM management specialty, degree of
higher education

Characteristics of the academic discipline

Number of credits: Field of knowledge —|Discipline status: free choice

ECTS-5 07 «Management  and | Language of studying: English
administrationy

The number of credit modules Specialty — Year of study — 1

-3 073 «Management» Semester — 2

Educational-scientific
program «lInternational

managementy
The number of content modules |Degree  of  higher | Lectures — 30 hours
-2 education — Master Seminars — 15 hours
Total number of hours: Self-study work — 94 hours
—150 Training, CPIT — 6 hours
Individual work — 5 hours
Weekly hours - 10, The type of final control is a test

Including classroom hours — 3

2. The purpose and task of the discipline «<SMM management

2.1. The purpose of studying the discipline. The purpose of studying the discipline "SMM
management" is to form students™ understanding a system of theoretical knowledge about marketing
management in social networks and to master practical skills of developing strategies, choosing effective
SMM tools for business promotion, creating content, launching advertising companies on the Internet.

2.2. Tasks of studying the discipline: To achieve the purpose, the following tasks are to be
solved:

- to acquaint students with the role of social networks in the 21st century, the rating of the most
popular social networks, and methods of their monetization;

- reveal the peculiarities of the profession of SMM manager and characterize the key spheres of
social life in which this profession and education are in demand,;

- provide basic knowledge about creating an account in various social networks, choosing a target
audience;

- to reveal the directions of influence of "opinion leaders" in social networks;

- teach students to use SMM tools to promote business, brand, product or services in various social
networks (Facebook, Instagram, Twitter, YouTube, TikTok, Linkedin);

- develop the skills of creating a content plan, copywriting and video blogging, developing and
implementing an SMM strategy, setting up targeted advertising.

Tasks of lectures: theoretical training of students on issues of marketing organization in social
networks, formation of students' integral knowledge system from the course "SMM management”.

Tasks of practical classes: acquisition by students of practical skills in the organization of
marketing activities on the Internet, development and development of effective SMM strategies, research
of the target audience in social networks.



3. The program of the educational discipline «SMM management»

Content module 1. SMM-promotion in social networks
Topic 1. The concept of SMM management, its main functions and tasks.
The essence of SMM management, the main functions of an SMM manager. The history of the
emergence and development of social networks. The concept of “social network". Basic rules of SMM.
Basic principles and trends of SMM. Types of social networks. Comparison of the effectiveness of SMM
methods and traditional advertising. Promotion tools in social networks. Opportunities and benefits of
social networks for business. Ways of monetizing social networks.

Topic 2. SMM-strategy development in social networks.
Concept of SMM-strategy. Phased development of the SMM strategy. Setting the goals of the SMM
strategy. Collection of information in social networks. Characteristics of the main methods of information
collection. Analysis of the target audience and monitoring of competitors in social media. The main
performance indicators of the company's presence in social networks. Content plan and selection of
promotion channels. Assessment of the strengths and weaknesses of the SMM strategy and directions for
its improvement.

Topic 3. SMM-promotion in Facebook.
Advantages of SMM promotion in Facebook. Promotion strategy and SMM trends on Facebook.
Maintaining a business page on Facebook. Benefits of Facebook SMM for Business. Promotion of
Facebook page and group. Promotion of sites and advertising of products using Facebook. Conducting
contextual targeted advertising that affects the target audience. Promotion of "celebrity" accounts.
Increasing the rating and level of popularity of a certain person. Advertising on thematic pages.

Topic 4. SMM-promotion in Instagram.
Instagram account requirements. Creating an Instagram account. Setting up a business account. Stages of
SMM promotion on Instagram. Study of competitors. Defining the target audience. Creating a content
plan. Attracting subscribers. Targeted advertising on Instagram. Advertising from bloggers. Increasing
audience engagement. Geolocation and hashtags. Analysis of promotion tools. Following and liking.
Automation and cross-posting.

Topic 5. Promotion in others social networks.

Promotion methods in Twitter. Designing a Twitter channel. Defining the target audience and opinion
leaders. Filling the account with publications. Development of follower activities. Create your own tag.
Connection of analytical services. Linkedin Basics. Goals and a successful Linkedin promotion strategy.
Linkedin profile, paid advertising. YouTube promotion. Organization and strategic planning of the
YouTube channel. Creation of a concept, definition of the target audience, analysis of competitor
channels, design thinking. Vlogs and their promotion. Subscription of followers to the channel. YouTube
channel analytics. TikTok content. Circulation of traffic, collaborations, purchase of advertising in
TikTok. Audience engagement and statistics tracking on TikTok.

Content module 2. Marketing and advertising in social networks
Topic 6. Marketing communications in social networks.
Social networks as communicational tool. Marketing communications strategy in social networks. Study
of the audience of the social network and its attitude towards the brand. Tracking the dynamics of the
audience's relationship with the brand. Management of communications in social networks.

Topic 7. Advertising in social networks.
The essence, features and main types of advertising in social networks. Advantages of advertising in
social networks. Internal advertising tools of social networks. Targeted advertising. Contextual
advertising. Launching advertising campaigns on Instagram and Facebook. Advertising through
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publications in popular communities or on public pages. Promotion through the built-in advertising
system of the social network

Topic 8. Basics of copywriting and video blogging.
Copywriting as a tool for writing effective texts. Basic types of copywriting. Styles of writing texts. The
structure of effective texts. Text formatting rules. Formatting and design of publications. Features and
rules of writing posts. General disadvantages of advertising texts. Sales copywriting formulas.
Requirements for copywriters. The essence of video blogging. Creating video content. Tools for video
editing. Examples of successful bloggers. Commercialization of blogging.

Topic 9. Features of content in social networks.
Content and its varieties. Characteristics of the main types of content. Rules of interaction with the
audience. Creation of effective content in social networks. Content plan for social networks. Psychology
of content.

Topic 10. Brand management in social networks.
Brand concept. The use of social networks for the formation and promotion of brands. The concept of a
personal brand. Formation and management of business image. Imageology. Self-presentation as an
element of specialist culture. Creating an image effect. Professional development of a personal brand.

4. The structure of credit of the discipline «<SSMM management»

Number of hours
Lectures | e | “worc | oPIT | ™S | memsures
Content module 1. SMM-promotion in social networks
Topic 1. The concept of SMM management, Questions
its main functions and tasks 2 10 for
discussio
2 n, cases
Topic 2. SMM-strategy development in Questions
social networks 2 9 1 for
discussio
n, cases
Topic 3. SMM-promotion in Facebook 4 5 10 5 1 Cases
Topic 4. SMM-promotion in Instagram Questions
for
4 2 9 discussio
n, cases
Topic 5. Promotion in others social
networks 4 2 10 Cases
Content module 2. Marketing and advertising in social networks
Toplc 6. Marketing communications in 4 9 9 5 1 Cases
social networks
Topic 7. Advertising in social networks Questions
2 9 1 | for
2 discussio
n, cases
Topic 8. Basics of copywriting and video 5 9 5 1 Cases,
blogging tasks




Number of hours
Lectures Practical | Self-study | Training, WS Control
classes work CPIT measures
Topic 9. Creating a content in social c
networks 4 2 10 ases,
tasks
Topic 10. Brand management in social
P g 2 1 9 Cases
networks
Paszom: 30 15 94 6 5

5. Subjects of practical classes

Full-time education

Practical classes Ne 1.
Topic 1. The concept of SMM management, its main functions and tasks
Purpose: understand the basics of SMM management, its main functions and tasks; know the differences
in the use of individual social networks
Questions for discussion:
1. The essence of SMM management, the main functions of an SMM manager. The history of the
emergence and development of social networks.
2. The concept of "social network". Basic rules of SMM. Basic principles and trends of SMM. Types of
social networks.
3. Comparison of the effectiveness of SMM methods and traditional advertising.
4. Promotion tools in social networks. Opportunities and benefits of social networks for business. Ways
of monetizing social networks.
Topic 2. SMM-strategy development in social networks
Purpose: be able to develop SMM strategies, analyze the target audience and competitors in social
networks.
Questions for discussion:
1. Concept of SMM-strategy. Phased development of the SMM strategy. Setting the goals of the SMM
strategy.
2. Collection of information in social networks. Characteristics of the main methods of information
collection. Analysis of the target audience and monitoring of competitors in social media.
3. The main performance indicators of the company's presence in social networks. Content plan and
selection of promotion channels.
4. Assessment of the strengths and weaknesses of the SMM strategy and directions for its improvement.

Practical classes Ne 2.
Topic 3. SMM-promotion in Facebook
Purpose: to know the features of the company's promotion on Facebook, to be able to use all the tools of
the social network
Questions for discussion:
1. Advantages of SMM promotion in Facebook. Promotion strategy and SMM trends on Facebook.
2. Maintaining a business page on Facebook. Benefits of SMM in Facebook for Business. Promotion of
Facebook page and group.
4. Promotion of sites and advertising of products using Facebook. Conducting contextual targeted
advertising that affects the target audience.
5. Promotion of "celebrity" accounts. Increasing the rating and level of popularity of a certain person.
Advertising on thematic pages.

Practical classes Ne 3.
Topic 4. SMM-promotion in Instagram
Purpose: know the features of the company's promotion on Instagram, be able to use all the tools of the
social network



Questions for discussion:
1. Instagram account requirements. Creating an Instagram account. Setting up a business account.
2. Stages of SMM promotion on Instagram. Study of competitors. Defining the target audience. Creating
a content plan. Attracting subscribers.
3. Targeted advertising on Instagram. Advertising from bloggers. Increasing audience engagement.
4. Geolocation and hashtags. Analysis of promotion tools. Following and liking. Automation and cross-
posting.
Practical classes Ne 4.
Topic 5. Promotion in others social networks
Purpose: know how to promote goods and services in different social networks
Questions for discussion:
1. Promotion methods in Twitter. Designing a Twitter channel. Defining the target audience and opinion
leaders. Filling the account with publications. Development of follower activities. Create your own tag.
Connection of analytical services.
2. Linkedin Basics. Goals and a successful Linkedin promotion strategy. Linkedin profile, paid
advertising.
3. YouTube promotion. Organization and strategic planning of the YouTube channel. Creation of a
concept, definition of the target audience, analysis of competitor channels, design thinking. Vlogs and
their promotion. Subscription of followers to the channel. YouTube channel analytics.
4. TikTok content. Circulation of traffic, collaborations, purchase of advertising in TikTok. Audience
engagement and statistics tracking on TikTok.
Practical classes Ne 5.
Topic 6. Marketing communications in social networks
Purpose: to be able to use various tools of marketing communications in social networks
Questions for discussion:
1. Social networks as communicational tool. Marketing communications strategy in social networks.
2. Study of the audience of the social network and its attitude towards the brand. Tracking the dynamics
of the audience's relationship with the brand.
3. Management of communications in social networks.
Practical classes Ne 6.
Topic 7. Advertising in social networks
Purpose: be able to distinguish and apply advertising in social networks
Questions for discussion:
1. The essence, features and main types of advertising in social networks. Advantages of advertising in
social networks.
2. Internal advertising tools of social networks.
3. Targeted advertising.
4. Contextual advertising.
5. Launching advertising campaigns on Instagram and Facebook.
6. Advertising through publications in popular communities or on public pages. Promotion through the
built-in advertising system of the social network.
Topic 8. Basics of copywriting and video blogging
Purpose: be able to write effective texts for social networks
Questions for discussion:
1. Copywriting as a tool for writing effective texts. Basic types of copywriting.
2. Styles of writing texts. The structure of effective texts. Text formatting rules. Formatting and design of
publications.
3. Features and rules of writing posts. General disadvantages of advertising texts.
4. Sales copywriting formulas. Requirements for copywriters.
5. The essence of video blogging. Creating video content. Tools for video editing.
6. Examples of successful bloggers. Commercialization of blogging.



Practical classes Ne 7.
Topic 9. OcodanBoOCTi KOHTEHTY B COLiaJbHUX MepeKax
Purpose: be able to develop effective content for social networks
Questions for discussion:
1. Content and its varieties. Characteristics of the main types of content.
2. Rules of interaction with the audience.
3. Creation of effective content in social networks.
4. Content plan for social networks.
5. Psychology of content.
Practical classes Ne 8.
Topic 10. Brand management in social networks
Purpose: be able to develop and promote brands in social networks
Questions for discussion:
1. Brand concept. The use of social networks for the formation and promotion of brands.
2. The concept of a personal brand. Formation and management of business image. Imageology.
3. Self-presentation as an element of specialist culture. Creating an image effect. Professional
development of a personal brand.

6. Complex practical individual task

A complex practical individual task covers all key topics of the course and is conducted with the
aim of consolidating the acquired knowledge and revealing students' understanding of the material
covered; mastering the skills of analysis and planning for making effective decisions in the field of SMM
management.

Complex practical individual task (CPIT) is the final independent work of the student, which
involves the use of knowledge and skills acquired during lecture and practical courses in the discipline
«SMM-management.

CPIT in the discipline «SMM-management» provides students with the development of an SMM
strategy for a specific enterprise. Completion of CPIT will allow students to gain practical skills of
analysis and management decision-making in the field of SMM-management, taking into account the
conditions of a truthfully described situation. It is recommended to submit the results of work on the
CPIT in the form of a presentation, which should be presented at the defense simultaneously in both
electronic and paper versions.

The CPIT is issued to the student in the first two weeks of study and is completed during the
semester in accordance with the established schedules, compliance with which is a necessary prerequisite
for admission to the content modules.

Completion of CPIT is one of the mandatory components of credit modules in «SMM-
Management, is evaluated on a 100-point scale and makes up 30% of the final grade in the discipline.

Recommended action plan for implementation CPIT:

1. Research of the enterprise, its products (services).

2. Analysis of the competetive environment of the enterprise.

3. Determination of the target audience of the enterprise.

4. Esteblishing the goals of the company's presence in social networks.
5. Choosing a social network for an enterprise.

6. Development of the enterprise’s SMM promotion strategy.

7. Evaluation of the effectiveness of the developed SMM strategy.



7. Self-study students’ work
The student's independent work is the main means of assimilation of the material by the student in
the time free from compulsory educational institutions without the participation of the teacher. When
studying the discipline, independent work in the following areas is required:
1) assimilation of theoretical material (presupposes processing of lecture material, educational
literature, special sources of information, analytical and factual materials);
2) mastering a special economic toolkit and acquiring the skills of practical use of the acquired
knowledge (for the performance of individual tasks on the topics of the discipline);
3) research on the effectiveness of using SMM tools and promoting a brand, product, or service.
Ne Topic
1. Features of the audience and specifics of SMM on Facebook and Instagram.
Promotion on Facebook and Instagram.
2. Promotion in Viber and Telegram messengers.
3. Management of business reputation and evaluation of SMM campaign
effectiveness.
4. Content plan and marketing in social networks. Visual content.
5. Target audience research and opinion management, consumer loyalty and brand
awareness in social networks.
6. Business and SMM. Current SMM trends
7. Key tasks and analysis of the feasibility of promotion in social networks. Security
in SMM.
8. Effectiveness of public relations. The influence of the PR system on the successful
implementation of the SMM concept.

9. Evaluation of the effectiveness of advertising in social networks. Methods of
determining the advertising budget. Methods of evaluating the effectiveness of
advertising.

10. | Testing advertising in social networks. Control of advertising activities.

8. Training

The training covers all the key topics of the course and is conducted with the aim of consolidating
the acquired knowledge and revealing the students' understanding of the material covered; mastering the
skills of analysis and planning for making effective decisions in the field of SMM management.

Training in «<SMM management» involves the development of a program for brand promotion in
social networks by students. Phased implementation of the task:

— set goals for brand promotion in social networks;

— choose social networks for promotion;

— research and choose the target audience in social networks;

— development of a content plan for brand promotion;

— use of communication tools to promote the brand in social networks;

—  assessment of the effectiveness of SMM activities on brand promotion.

The training will allow students to acquire practical skills of analysis and management decision-
making in the field of SMM management, taking into account the conditions of a truthfully described
economic situation. The development of the SMM program for brand promotion is carried out by a team
of students (2-4 people). The individual contribution of an individual participant to the task must be
presented at each stage of the defense. The results of work on the case are recommended to be submitted
in the form of a presentation, which should be presented simultaneously in electronic and paper versions
at the defense.

9. Assessment tools and methods of demonstrating learning outcomes
In the process of studying the discipline, the following assessment tools and methods of
demonstrating learning results are used:



- current survey;

- module testing and surveys;

- team projects;

- presentations of the results of completed tasks and research;
- evaluation of the results of the CPIT;

- modular works.

10. Criteria, forms of current and final control
The final score (on a 100-point scale) from the discipline «SSMM managementy is defined as a
weighted average, depending on the specific weight of each credit component:

Module 1 Module 2 Module 3
30% 40% 30%
Prepare CPIT — max.40

Oral discussion (6-10 topics) —

Oral discussion (1-5 topics) — 6 6 points for topic — max. 30

points for topic — max. 30 points

points.
Defense of CPIT —

. OaniB .
Paperwork (1-5 topics) — max. 70 i . max. 40 points.
points Paperwork g% Fl)gi;ciglcs) — max. Participation in training

— max. 20 points

Rating scale:
According to Acco_r ding to the According to the ECTS scale
the scale of the | national scale
university
90-100 Excellent A (Excellent)
85-89 B (Very good)
75-84 Good C (Good)
65-74 . D (Satisfactory)
60-62 Satisfactory E (Enough)
35-59 He3ATOBIILH FX (unsatisfactory with the possibility of retaking the exam)
1-34 3810 ° IF (unsatisfactory with mandatory completion of the course)

11. Tools, equipment and software, the use of which involves the discipline

Ne Number of
Name i
topics
Multimedia support for lectures (projector; on-line platforms: Zoom; Google

1. Meet) 1-10

2. |Distance learning system WUNU moodle.wunu.edu.ua 1-10

3. |Basic information technology application package: MS Office 1-10

4 Telecommunications software (Internet Explorer, Opera, Google Chrome, 1-10

" |Firefox).
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