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Description of the discipline 

The discipline “Analysis and management of company`s value" aims to study the theoretical foundations and 

principles of enterprise cost management; mastering the methodology of various approaches to cost estimation; 

consolidation of theoretical provisions, solving specific problems related to the development of measures to 

increase the value of the enterprise; mastering skills in assessing the value of the enterprise as a whole property 

complex, determining the value of individual components of its assets and substantiating the directions and ways of 

increasing the value of the enterprise. 

 

Course structure  
 

№ Topic Course outlines Tasks 

1 Conceptual foundations of the 

development of a value approach 

to company management 

 

To know economic terminology, to be able to explain 

the basic concepts, principles and regularities of the 

company's cost management. Be able to structure and 

justify the key factors of the company's value; analyze 

the peculiarities of the organization of the cost 

management process. 

 

Tests, 

discussion 

questions 

2 Models of value-oriented company 

management 

 

To be able to use modern models of value-oriented 

company management in order to improve the 

efficiency of their activities. Be able to develop and 

implement an integrated cost management system 

based on balanced scorecards. 

 

Tests, 

discussion 

questions, 

cases 

mailto:i.chyrak@wunu.edu.ua


2 
 

 

3 Formation of the company's 

cost management mechanism 

 

Be able to form the company's cost management 

mechanism based on the analysis and evaluation of 

the effectiveness of the cost management system. 

Know the basic principles of dividend policy 

implementation, its types and models. 

 

Tests, 

discussion 

questions, 

cases 

4 The stock market and the value 

of companies 

 

Know the forms, types of financial instruments and 

factors affecting the growth of the market value of the 

company's securities. Be able to identify sources of 

information about the enterprise's fund activity; to 

determine the directions of enterprise value 

management by intensifying its activity on the stock 

market. Have an understanding of the initial public 

offering of shares of a private company on the IPO 

exchange. 

 

Tests, 

discussion 

questions, 

cases 

5 Organizational features and 

basic approaches to assessing 

the company's value 

 

Know the essence and purpose of company value 

estimation. To have a toolkit for assessing the value of 

property based on income, property (expenditure) and 

market approaches. Evaluate the value of the 

enterprise based on the option approach. Understand 

the advantages and disadvantages of approaches to 

company valuation. 

 

Tests, 

discussion 

questions, 

cases 

6 Methods of assessing the value 

of the company within the 

framework of market and cost 

approaches 

 

To have the technology of applying a comparative 

(market) approach to assessing the value of an 

enterprise. Be able to determine the real sale price of 

the company based on the use of materials from 

consulting firms and rating agencies. Be able to 

estimate the value of the company using the capital 

market method (similar companies), the method of 

comparing sales (transactions), the method of industry 

coefficients, the method of comparing multipliers. Be 

able to calculate the liquidation value of the company. 

Tests, 

discussion 

questions 

7 Methods of estimating the value 

of the company within the 

framework of the income 

approach 

 

Be able to forecast cash flows using methods of 

discounted cash flows and profit capitalization. Use 

the basic methods of assessing the value of the 

company within the framework of the income 

approach: the method of direct capitalization, the 

method of excess profit analysis, the method of 

economic added value. 

 

Tests, 

discussion 

questions 

8 Cost management in the context 

of company reorganization 

 

Understand the essence and goals of enterprise 

reorganization in the management process 

enterprise value. 

Be able to carry out reorganization aimed at 

consolidation, deconsolidation and transformation of 

the company 

 

Tests, 

discussion 

questions 
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9 Features of cost management of 

bankrupt enterprises 

 

 

Know the procedure for diagnosing a company's 

financial crisis and be able to plan the company's 

financial recovery. Be able to identify sources of 

financial support for the rehabilitation of the 

enterprise; carry out rehabilitation of the enterprise's 

balance sheet and determine directions for cost 

recovery in the rehabilitation procedure. 

Tests, 

discussion 

questions, 

cases 
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Assessment Policy 

 

Deadline and retake policy: Modules are retaken with the permission of the dean's office 
if there are good reasons (for example, sick leave).  

Academic Integrity Policy: write-offs during control work are prohibited (including 

using mobile devices).  

Visiting policy: Attending classes is a mandatory component of the assessment. For 

objective reasons (for example, illness, international internship, and other reasons), training can 

take place online with the permission of the university administration.  
 

 

Evaluation  

The final score (on a 100-point scale) from the discipline "Analysis and management of the 

company's value" is determined as a weighted average value, depending on the specific weight 

of each credit component. 

 

Module 1 Module 2 Module 3 

30 % 40 % 30 % 

1. Oral survey (topics 1-5) – 

10 points for the topic, max. 50 

points. 

2. Paperwork = max. 50 points 

1. Oral survey (topics 6-9)  

10 points for the topic, max.  40 

points. 

2. Paperwork = 

max. 60 points 

Preparation of CPIT – 

max. 40 points 

Defense of CPIT – 

max. 40 points 

Training participation – 

max. 20 points 
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       Rating scale: 

According to 

the scale of the 

university 

According to the 

national scale 

 

According to the ЕСTS scale 

 

90-100 Excellent А (Excellent) 

85-89 
Good 

В (Very good) 

75-84 С (Good) 

65-74 
Satisfactory  

D (Satisfactory) 

60-64 Е (Enough) 

35-59 
Unsatisfactory 

FX (unsatisfactory with the possibility of retaking the exam) 

1-34 F (unsatisfactory with mandatory completion of the course) 
 

 

 


