KaraJjor
BHOIPKOBHMX TN CIHUILIIH
OCBITHBO-TIPOdeciiiHol mporpamu « MiKHApPOAHMI MEHeIKMEHT»
nepumoro (0akajJaBpCcbLKOro) piBHs BUIIOI OCBITH
rajaysi 3Hanb 07 «YnpaBJiiHHSA Ta aAMIHICTPYBaHHSD)
crnemiaabHOCTI « MeHeKMEeHT»

3 cemectp. BuOpatu 1 nucumiutiny 3 nmepesiky:
JleMokparisi: Bii TeOpii 10 MPaKTUKHU
Opranizamiiiuii 1u3aiH KoMnaHii

[TcuxoJ0Tig CIOKUBYOI ITOBEJIHKHU

TBOpuni nepexknag

Creative translation

Democracy: from theory to practice
Organizational design of the company

Psychology of consumer behavior

4 cemectp. BuOpatu 3 nucumiuiing 3 nepesiky:
AkajzieMiuHa T0OpOYECHICTh

AxaneMmiuHe MIChbMO

[HTenekTyanpH1 IHPOPMAILIHHI TEXHOJIOTII B HAYKOBUX JOCIIIIKEHHIX
KoHKypeHTOCTIpOMOXKHICTh TIANPUEMCTBA
MapkeTHHTOB1 JOCTIKEHHS 3apyO01’KHUX PUHKIB
MIiXKKYIBTYpHI KOMYHIKAI1

MixxHapoHa KOHKYPEHITs

MixxHapoIH1 €eKOHOMIYHI OpraHizarii
[Ipodeciiina eTuka

CamoMeHEeIKMEHT

VYrpapiiHHS KOMaHAaMU Ta JiAEpPCTBO
[udposuii MapkeTUHT

Academic honesty

Academic writing

Competitiveness of the enterprise

Cross cultural communication



Digital marketing

Intelligent information technologies in scientific research
International competition

International economic organizations

Marketing research of foreign markets

Professional ethics

Self-management

Team management and leadership

5 cemecTp. BuOpaTu 1 nucuuniiiny 3 nepeJiky:
MixuapoaHuii 6i3Hec

[InanyBaHHS 1 KOHTPOJb HA MIANPUEMCTBI
Crparudikallis Cy4acHOTO €BPOIEHCHKOT0 CYCITIIHCTBA
VYrpaBiiHHs KOH]IIIKTaMu

Conflict management

International business

Planning and control at the enterprise

Stratification of modern European society

6 cemecTp. BuOparu 3 AMCUMILTIHY 3 NIEPeJIiKY:
AHTHKpPU30BE YIIPABIIHHS
bpenn-mMenexMeHT

JlinoBa iHO3eMHA MOBa

ExonoMmika corjajgpHuX Memia

EMomiitauit iHTENneKT y 013Hect

[HTEepHET - TpEUAUHT

OCHOBU PELMKIIHTY

[Tepconanbuuii OpeHAUHT

CrpaTeriyauii MapKeTHHT

TexnHouorii oprani3zaiii Ta BegeHHs |T 0i3necy

VYrpaBiiHHS 1HHOBAIISIMH



[Hudposa rinodanbHa eKOHOMIKA
Anti-crisis management
Brand-management

Business emotional intelligence
Business foreign language
Digital global economy
Economics of social media
Internet-trading

Management of innovations
Personal branding

Recycling

Strategic marketing

Technologies of organization and management of IT business

7 cemecTp. BuOpaTu 2 nucumiuiing 3 nepesiiky:
PR-TexHomor1i B Mb>KHApOAHUX BiTHOCHHAX

Amnamituune 3abe3neueHus 3E/]

['mo6anbHi KOpriopaTuBHi (hiHAHCOBI CTpATET1l
[HTepHeT-TeXHOJOTr1i B O13HEC]

Jlorika

MixHapoIHUN TTPaBOMOPSIOK

MikHapoIHI KOHTPAKTH

dyHIaMEHTATBHUN Ta TEXHIYHUN aHaJi31 MI>KHAPOIHUX O1p>KOBUX PUHKIB
Analytical support of foreign economic activity
Fundamental and technical analysis of international markets
Global corporate financial strategy

International contracts

International legal order

Internet technologies in business

Logic

PR - technologies in international relations



8 cemecTp. BuOpaTu 2 nucunniing 3 nepestiky:
Startup MeHeKMEHT

bizHec-manyBaHHS 30BHIITHBOEKOHOMIYHOT TISITEHOCTI
MixHapo a1 (piHaHCOBI LIEHTPH

Ocuosu Data Science

OrriHKa 1HBECTHUIIIHHOT TPUBAOIUBOCTI Oi3HECY
[TpakTuky™m npodeciitHoro nepexiany

CBiTOBI TaeMHI OpraHizaiii i 0aHKIBCbKii Oi13HEC
Teopis irop

Assessment of investment attractiveness of business
Business planning of foreign economic activity
Fundamentals of Data Science

Game theory

International financial centers

Professional translation practice

Startup Management

World secret organizations and banking business



