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KATAJIOI' BUBIPKOBUX JUCIMIIJITH
OCBITHBO-TIPO(eciiiHol mporpamu
«MIKHApOAHUIT MAPKETHHI
JAPYroro (MaricrepcbKoOro) piBHsi BUIIOi OCBITH
rajy3i 3Hanb 29 MiskHapoaHi BiTHOCHHH
crneniajabHocTi 292 MiskHapoaHi eKOHOMiYHI BiTHOCUHU

2 muenuiutinm 3 10
PR — TexHomorii B MikHapomHux BimHocuHax/ PR — technologies in
international relations
SMM wmenemxment / SMM management
Amnanituka manux Industry 4.0 / Industry 4.0 data analytics
bpenn-menemxkment / Brand management
Jlinose ymctyBanns / Business correspondence
Exonoriunuii mapketunr / Ecological marketing
Hetipomapkerunr / Neuromarketing
[Mpodeciitna etuka / Professional ethics
Crpareriunmii Mapketunr / Strategic marketing

. @iHaHCOBAa 3BITHICTH 1 AQHANITUYHMM  IHCTPYMEHTApIA  TPUAHATTS

ynpasiiHcekux pimens / Financial reporting and analytical tools for making
managerial decisions

3 nucnunJiiam 3 15
Arromaru3anis mapketunry / Marketing automatisation
I'eoexonomiuHa ctpateris Ykpainu / Geoeconomic strategy of Ukraine
['mobansHa ekonomika / Global economy
MapkeTuHroBi nociipkeHHs 3apyOixaux puHkiB / Marketing research of
foreign markets
MixkynerypHuit menemxmenT / Cross cultural management
MixHapoaHa TMOJIITHKA Ta ekoHomiuHa aurutomartis / International policy
and economic diplomacy
Mixknapoani konTpaktu / International contracts
MonentoBanHst 1 mporHo3yBanHsi Mapketunry / Marketing modeling and
forecasting
Hoswii cBiTOBHI ekoHOoMiuHMI iopsiiok / New world economic order
O06po0Oka irndopmarrii Ta anamituka gaaux / Information processing and data
analytics
Opranizariist ayauty Ta gpinancoBoro kontpoitto / Organization of audit and
financial control
[Tpouenypu CeiToBoi oprani3artii Toprisii / Procedures of the World Trade
Organization
Texnouorii opranizanii Ta Begenus [T-0i3necy / IT business organization
and operation technologies
YnpasiniHHsg KomaHaaMu i JigepctBo / Team management and leadership
udposa tpanchopmariiis / Digital transformation



