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Onuc TMcHMIIiHT

Jucnurutiaa “CTpaxoBuii MapKeTHHI” CIipsiMOBaHa Ha ()OPMYBAHHA y CTYJCHTIB 0a30BUX 3HAHb 3
Teopii MApKETUHTOBOI TiSUTBHOCTI CTPaXOBHX KOMITaHIN, 3aCBOEHHS HUIMU OCHOBHHMX T€OPETUYHHUX
MOJIO’KEHb Ta HAOYTTS HEOOX1THUX MPAKTHYHUX HABUYOK, YCBITOMIICHHS JIOTIKM Ta MPUHOMIB 11010
3aCTOCYBAaHHS MAapKETHHTOBHUX 1HCTPYMEHTIB, Cy4aCHOTO PO3YMIiHHS MPHUHIMIIIB Ta METOJOJIOTI]
3IIACHEHHS yYaCHUKAMH CTPaXxOBOTO PHUHKY MPOAYKTOBOI, KOMYHIKAIifHOI Ta 30yTOBOi MOJITHKH,
opraHizamii MapKETHHIOBOI AISUIBHOCTI Ta PO3POOKH 1 BIIPOBAHKEHHS CTPAXOBUKAMH €(EKTUBHUX
MapKETHHTOBHX CTpaTeTiH.

CTpykTypa Kypcy
Ne
s/ Tema Pe3yibTaTu HAaBYaAHHS 3aBaaHHA
Po3riissHyTH ~ €BOJIOLII0 PO3BUTKY CTPAaXOBOTO
. MapKEeTUHTY B YKpaiHi Ta CBITi. 3HATH CyTHICTb .
CtpaxoBuil MapKETHHT: . TecToBi
: Ta OCOONUBOCTI  CTPaxXOBOTO  MAapKETHHTY,
3/1 CYTHICTb, IPUHIIUIIH T .. 3aBJaHHS,
MIPUHIIAIN, [T Ta 3aBJaHHS. Bu3Hauutu poib
byHKii . . | TnuTaHHS
CTpPaxOBOTO  MAapKeTHHTY B  IIiJIBHUINEHHI
PE3yJIbTATUBHOCTI CTPaXOBOI KOMITAHi.
31 MapkeTuHTOBI 3HaTH METONM TPOBEIACHHS MApPKETHHTOBUX | TecToBi
JOCII/DKCHHSI HA PUHKY | JIOCHI/DKeHb. BMITH HamaBaTh MapKETHHTOBY | 3aBIaHHS,
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CTPAaxOBUX IMOCIYT

XapaKTePUCTUKY CTPAXOBOTO PUHKY YKpaiHU Ta
3MIIHCHIOBATH OI[IHKY MiCTKOCTI BITYU3HSHOTO Ta
CBITOBOTO CTPaxOBOTO PHHKY.

INUTAaHHA

3/2

XapaKkTepUCTUKA
CTPaxoBOI0 MPOIYKTY Ta
MIOCJIYTH B CUCTEMI
CTPAaxOBOI'0 MapKETHHIY

3HaTH TOHATTA NPOAYKTY Ta PI3HUIIO MIX
CHOKMBUMMU (MaTepiaIbHUMU) NPOAYKTAMH Ta
CTPaxOBUMH MOCIIyTaMH, OCHOBHI
XapaKTEepUCTUKH  CTPaxoBOI  NOCIYru  SIK
MPOIYKTY, OCHOBHI (yHKmil. 3HAaTH MOALT
CTPAXOBUX TMPOAYKTIB Ta UK  JKUTTA
CTPaxoBOI0 MPOAYKTY.

TecrtoBi
3aBJaHHS,
HOATAHHSA

3/1

[IpomykToBa momiTuka
CTpaxoBOi KOMMaHii

Bmitu ¢opmyBaTtu cTpaTerito Ta TaKTUKY
PO3pOOJIEHHS HOBOTO CTPaXxOBOTO TMPOIYKTY,
3aiCHIOBaTH BHOIp KOHKYPEHTHOI CTpaTterii
cTpaxoBoi  KomMmadii  mpu  QopmyBaHHI
MPOAYKTOBOI TMOJITUKHA. 3HATH OCOOIUBOCTI
OPOAYKTOBOI  TOJNITHKA B MAailHOBOMY
CTpaxyBaHHI, CTpaxyBaHHI JKUTTS, MEAMYHOMY
CTpaxyBaHHI, CTpaxyBaHHI TypHU3MY,
CTpaxyBaHHI KaTacTpo(i4HUX PU3HKIB, y cdepi
0aHKIBCHKO-CTPaxOBOi B3a€MO/Ii.

TecrtoBi
3aBJaHHS,
HOATAHHSA

3/1

CrniocoOu mpocyBaHHs
CTPaxoOBOTO MPOIYKTY Ha
PHHKY

3HaTH OCHOBHI IUJIi Ta 3aBJaHHS TMPOMOIII],
eJIeMeHTH Tpomorii (promotion-mix). 3HaTH
OCHOBHI  CTparerii mpomoIii Ta MeToIu
e(EeKTUBHOTO BUKOPUCTAHHS ITPOMOITIi.
PosymiTi  CyTHICTHP  peKJIaMH  TPOIYKTY,
IHCTUTYIIHOT pekyiaMu. 3HATH OCOOJIMBOCTI
MPOCYBaHHS MaHHOBOTO CTpaxyBaHHS,
CTpaxyBaHHS JKUTTS, MEIUYHOTO CTpPaxXyBaHHS,
chepu OaHKOCTpaxyBaHHS, CTPaxOBUX
MPOAYKTIB, 110 MICTSITh HOKPUTTS
KaTacTpO(IYHUX PU3UKIB.

TecToBi
3aBIaHHS,
MATaHHS,
CUTYyaIllH1
3aBIaHHs

3/2

30yToBa MOMITHKA
CTpaxoBOi KOMMaHii

Posymitu  pons  30yty (mmcTtpuOymii) B
MapKETHHTY CTPAXOBHX MOCIYT. 3HATH KpHUTEPil
BUOOpY cucTeMH 30yTy Ta KaHaiuu 30yTy
CTPaxOBUX NOCIYr. 3HATU BUIU CTPAXOBHX
MOCEPEeIHUKIB 1 POJIb Ta 3aBJaHHS CTPAaXOBHUX
areHTiB.  BwmiTm  aHamizyBaTm = CHUCTeMH
IHAMBIAYaJIBHOTO NPOAAXKY Ta 0€3M0CepeIHbOIO
IPOAAKY.

TecrtoBi
3aBJaHHS,
HOATAHHSA




3HaTH CYTHICTP Ta 3MICT KOMYHIKAIiiHHOT
MOJIITUKY CTPAXOBOi KOMIaHii, 11 11l Ta 3aco0w.
MapkeTuHToBi Bononith  3HaHHSMM =~ 1OAO  ITUTaHyBaHHA | TecToBi
31 KOMYHIKaIlii Ha pUHKY | IPOIleCY BUKOPUCTaHHsS 3ac00iB KOMYHIKallii, | 3aBJaHHS,
CTPaxOBUX MOCIYT MO3UIIIOHYBAaHHS CTPAaXOBUX MPOAYKTIB Ha | NHUTAHHSA
PUHKY 3a JIOTIOMOTOI0 iX  XapaKTepHHUX
0c00IMBOCTEH.
Po3rnsinyTu cTpareriunuii aHai3 K iHCTPYMEHT
TisUTBHOCTI cTpaxoBoi Kommanii. Bmitu o6upatu | Tecrosi
) . MICIFO KOMIIaHii, 3M1IMCHIOBATH aHai3 | 3aBJaHHA,
Crparerisa cTpaxoBoi . :
2/1 coMmamii 30BHIIIHBOTO Ta BHYTPIIIHBOTO CEpPEIOBUIIA | MHUTAHHS,
kommaHii. [IpoBoIuTH MOHITOPUHT, KOHTPOJIb T | CUTYalilHI
MOJIEJTFOBAHHS TSUTBHOCTI  CTPaxOBUKA. | 3aBJIaHHS
Po3po0asiTi MapKETUHIOBUI TUIaH.
3Hatn 0c00JIMBOCTI OpMYBaHHS .
- opmy TecToBl
MapKEeTHHTOBO1 cTpaTerii MPOCYBAHHSA
: . . . 3aBJIaHHS,
3/1 ITo3umionyBaHHs CTpaxoBOi  KoMmasii. Bwmitm  anamzyBaTu ITAHHS
CTPaxoBOi KOMITaHIi HiaxpaichKi CXeMH Ta iX BIUIMB Ha MPOCYBaHHS CHTVa iﬁI;i
cTpaxoBoi komnanii. BMmitu opmyBaTH iMimx i 3aBy ;HH;[
OpeH/1 CTPaxoBO1 KOMITaHii. A
3HaTH, CYTHICTb  TOHATTS  «OpraHi3aris
. MapKeTHHIOBOI  JISUTBHOCTI» B CTPaxOBHX
VYpasiiHHA . . . .
koMmmnaHisix. Po3ymitu wmicue wmapkeruHry B | TecToBl
MapKETHHTOBOIO - . .
2/1 . . " CUCTEM Opraizauli crpaxoBoi komnaHii. Bmitu | 3aBnanHs,
TISUTBHICTIO CTPaxoBO1 . )
MOPIBHIOBATH cucTeMy VOpaBIiHHS | THUTAHHSA
KOMMaHii : . .
MapKETHHIOBOIO ISUTBHICTIO BITYM3HAHHUX Ta
1HO3EMHUX CTPAaXOBUX KOMIaHIN.
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IToaiTnka oniHIOBAHHS

IoniTuka mono aeaJiaiiHiB i nepeckyaaganus. J[Ji1 BUKOHaHHS YCiX BHUJIB 3aBJaHb
CTyJICHTaMHU 1 MPOBEJEHHS KOHTPOJBHHUX 3aXOJIB BCTAHOBIIOIOTHCS KOHKPETHI TEPMIHHU.
[lepecknaganHsi MOyJIiB TPOBOAUTHCS B YCTAHOBIICHOMY MOPSIKY.

Ionituka mono akagemiuHoi goOpouecHocti. CnuCyBaHHS TiJ 4Yac MPOBEICHHS
KOHTPOJIBHUX 3axoJliB 3abopoHeHi. [l Yac KOHTPOJBHOTO 3aXOAy CTYACHT MOXKE
KOPUCTYBATHCSl JIMIIE JO3BOJICHUMHU JOMOMIXHUMH MaTepianamu abo 3acobamu, Homy
3a00poHsEThCS B Oyab-sikid Gopmi oOMiHIOBaTHCS 1H(OpPMAIIE€O 3 IHIIUMHU CTyACHTaMU,
BUKOPHUCTOBYBATH, PO3MOBCIOXKYBATH, 30MpaTH BapiaHTU KOHTPOJIbHUX 3aBaHb.

IonitTuka moao BiaBixyBanHsA. BinBigyBaHHA 3aHATH € OOOB’SI3KOBUM. 3a
00’€KTUBHMX TPUYUH (HAIPUKIAJ, KapaHTUH, BOEHHHUM CTaH, XBOpoOa, 3aKOPJAOHHE
CTaXXyBaHHs) HaBYaHHS MOX€ BII0OyBaTUCh B JUCTaHIINHIA (Qopmi 3a MOTOMKEHHSIM 13
KEpIBHUKOM KYpCY 3 J03BOJY IUPEKIi pakyabTeTy.

OuiHoBaHHA

OcTtarouHa OLIIHKA 332 KYPC PO3PaXxOBY€EThCS HACTYIHIUM YHHOM:

3anikoBuii MOIyINb 1

3anikoBHiA MOIYJIb 2

3anikoBuii MOTYJIb 3

6amiB 3a Temy — max 50 Oauis.

6amiB 3a TeMy — max 50 OaiiB.

30% 40% 30%
I. PoGota Ha MPAKTHYHHX 1. PoGora Ha NpPaKTHYHUX 1. anCTL y TpeHinrax — max 30
3apaATTAX (Temm 1-5) — 10 samaTTAX (temn 6-10) — 10 | Ganib.

2. Buxounanus KIII3 — max 40

2. MogynsHa KOHTPOJIbHA 2. MonynbHa — KOHTpPOJIbHA Oanis.
po6ora — max 50 6ais. pobota — max 50 OaiB. 3. 3axucr KIII3 — max 30
OaiB.
[Ikana oriHIOBaHHS CTYACHTIB:
ECTS baan 3mict
A 90-100 BigmiaHO
B 85-89 Hob6pe
C 75-84 Hobpe
D 65-74 3a10BUIBHO
E 60-64 JlocTaTHBO
FX 35-59 HE3aJJ0BUTFHO 3 MOXKITUBICTIO TIOBTOPHOTO
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